News & Notes

Nominations Sought for the William C. Haines Dairy Science Award

The “William C. Haines Dairy Science Award” was created by the California Dairy Research Foundation to recognize individuals who, through their accomplishments in research and development in the field of chemistry, biochemistry, microbiology, technology, nutrition, and/or engineering, have made a significant contribution to dairy science and the betterment of the dairy industry and consumers of dairy products. 

The award, named for William Haines, former Vice President of Product Innovation for Dairy Management Inc., includes an engraved plaque, $1,000 in cash and travel expenses to present at an annual dairy industry event co-sponsored by the CDRF. A committee of dairy personnel representing the producer, processor, manufacturing and research side of business will make the final selection. Nomination forms for the 2005 award, which are due by September 24, 2004, are available at www.cdrf.org under “Awards/Giving.” The winner will be announced in early 2005. 

Sweet is the ‘Whey’ to Go in Eastern Europe

Feb. 24, 2004 (foodnavigator.com)—As manufacturers and ingredients companies look to new income sources, dairy companies are fast turning whey into value-added food ingredients for the food industry. According to the report from UK company Zenith International, Eastern Europe is already being developed by local and international companies, but opportunities are still very much out there, with sweet whey demand on the top of the list.

“Compared with established West European markets, demand for whey products in the East European accession states remains underdeveloped. However, the rate of progress over the past three years has been impressive, particularly in the production of sweet whey powder, which has increased by 30 percent since 2000 to nearly 111,000 tons in 2003,” explained Zenith market consulting manager John Meropoulos.

The new report, “Whey Products in East Europe,” examined four main whey product sectors—sweet whey, demineralized whey, whey protein concentrates and whey protein isolates—analyzing both the supply and demand for these throughout the EU accession countries of Poland, the Czech Republic, the Baltic States, Hungary, Slovakia and Slovenia.

The whey processing sector in Eastern Europe is expected to undergo significant changes over the next few years as local companies begin to expand their product offering, writes the report. A notable drive into functional food ingredients with added-value, such as whey protein isolates, is likely to be a major part of the landscape.

A report published by Zenith last year clearly showed sweet whey powder to be the largest sector in Western Europe, responsible for three quarters of total volume. This was followed by demineralized whey, an important ingredient in both chocolate confectionery and infant formula.

Fat-Burning Whey Drink to Be Launched in Germany

Feb. 20, 2004 (DairyReporter.com)—A “fat-burning” whey drink was launched into the German functional foods market this spring. Nordmilch , the company behind the product, hopes that the drink will have a positive impact on the sector, which is one of the largest in Europe.

Body-Fit, the drink that was launched, will be part of Nordmilch’s Milram health drink range, which already includes low-fat buttermilk and whey products. The zero fat beverage uses the ingredient L. cartin to help to speed up metabolism, and in turn help consumers to lose weight, the company claims. L.cartin (previously known as vitamin BT) is a nutrient that once digested attaches itself to fat within the body to speed up the reaction of fat-burning.

According to Datamonitor, the industry analyst group, the functional foods market is growing by 16 percent per year. It is the dairy sector that is driving growth, and in Europe the sector is expanding at 6.8 percent annually. 

According to a report released this year by the market report agency (ZMP), almost half of those questioned about their diets said that they included whey drinks in their eating and drinking habits. A similar survey carried out two years ago revealed that only 34 percent of the population consumed whey drinks.

